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The article underscores the importance of 
examining residents’ perceptions, experiences 

and concerns relating to sport events by 
using the case study of the Berg River Canoe 

Marathon which is held annually in the 
Western Cape, South Africa. Two hundred 

face-to-face resident surveys were conducted 
in fi ve different locations along the marathon 
route using a stratifi ed convenience sampling 

approach. The results indicate that the majority 
of the respondents support the hosting of the 

marathon in the area. However, the results 
also reveal that there is low level of community 
involvement in the planning and management 

of the event and that there exists very few 
opportunities for locals to leverage economic 

and social benefi ts associated with the event.
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Introduction 

Event tourism represents a specifi c type of 
tourism and has been defi ned as “the systemic 
planning, development and marketing of festi-
vals (and special events) as tourist attractions, 
development catalysts, and image builders for 
destination areas.”2 Events have become an in-
creasingly signifi cant component of destination 
marketing and sport is increasingly being used 
as the focus of strategies to rejuvenate tourism 
destinations.3 Many destinations are bidding 
for the right to host sporting events because 
of the benefi ts attached, which can include 
creating better social interaction, stimulating 
the local economy and showcasing the region 
to the world, the development of facilities and 
infrastructure, entertainment and social oppor-
tunities, and a sense of pride and identity as 
a result of hosting a sport event.4 As a result, 
the impact of sport events can greatly affect the 
quality of life of the local residents.

A neglected aspect of sport tourism research 
is residents’ perceptions of events, especially in 
relation to social and cultural aspects.5 Turco 
et al argue that sport event research should 
focus on impacts on residents and their reac-
tions.6 In particular, there is lack of information 
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regarding residents’ perceptions of sport event 
tourism in South Africa.7 This article aims 
to address this gap in the literature on sport 
events by focusing on residents’ perceptions of 
community involvement and economic benefi ts 
of the Berg River Canoe Marathon, a relative-
ly smaller sport event occurring near smaller 
towns. In terms of community involvement, the 
key aspects relate to: whether or not residents 
participate in activities associated with the 
event, whether or not they are informed about 
how the event will impact on their lives, as well 
as the possible consequences they might expe-
rience during the event. 

The fi rst section of this article provides a 
brief summary of sport events, which is fol-
lowed by an examination of resident perception 
studies. The third section provides background 
information to the Berg River Canoe Marathon. 
The methodology adopted is then presented, af-
ter which the collected data is analysed. In con-
clusion, a few fi nal remarks are offered.

Sport Events

The testing of sport prowess through competition 
is one of the oldest and most enduring activities.8 

Table 1: Impacts of Sporting Events

Impact of Events Positive Negative

Social and Cultural

Shared experience
Revitalising traditions
Building community pride
Validation of community groups
Increased community participation
Introducing new and challenging ideas
Expansion of cultural perspectives

Community alienation
Manipulation of community
Negative community image
Bad behaviour
Substance abuse
Social dislocation
Loss of amenity

Physical and 
Environmental

Showcasing the environment
Providing models for best practice
Increasing environmental awareness
Infrastructure legacy
Improved transport and communications
Urban transformation and renewal

Environmental damage
Pollution
Destruction of heritage
Noise disturbance
Traffi c congestion

Political

International prestige
Improved profi le
Promotion of investment
Social cohesion
Development of administrative skills

Risk of event failure
Misallocation of funds
Lack of accountability
Propaganda
Loss of community 
ownership and control
Legitimisation of ideology

Tourism and 
Economic

Destination promotion and increased tourists visits
Extended length of stay
Higher yield
Increased tax revenue
Business opportunities
Commercial activity
Job creation

Community resistance to tourism
Loss of authenticity
Damage to reputation
Exploitation
Infl ated prices
Opportunity costs
Financial mismanagement 
Financial loss
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Sport events are an important and growing part 
of the event industry, encompassing the full 
spectrum of individual and multi-sport events.9 
The past three decades have seen an increase in 
sport assuming a greater role in the globalisa-
tion process and in the regeneration of national, 
regional and local identities.10 International sport 
events in particular “have become highly sought 
after commodities as developed countries, and 
increasingly some leading developing countries, 
move towards event-driven economies”.11 

This is certainly the case in South Africa – 
since the demise of apartheid the country has 
hosted several international sporting events 
and is preparing to be the fi rst country in Africa 
to host the Federation Internationale de Football 
(FIFA) World Cup in 2010. South Africa’s sport-
ing events calendar also includes several high 
profi le annual events such as the Comrades 
Marathon, the Two Oceans Marathon, the Duzi 
Canoe Marathon and the Berg River Canoe 
Marathon. 

Tourism is widely recognised as a growth 
sector internationally and it is estimated that 
30% of domestic and international tourism to 
South Africa comprises sport tourism.12 Yet 
despite the growing number of sport events in 
South Africa, very few studies have considered 
residents’ perceptions of these events.

Residents’ Perceptions 

All sporting events have impacts on the areas 
where they are held.13 Event organisers, how-
ever, generally only take into consideration the 
economic implications and ignore residents’ 
perceptions, which provide an important non-
economic dimension for gauging how events 
benefi t or impact on the host community.14 

Table 1 summarises the main positive and 
negative impacts of sporting events.15 It is 

important to note that most of the impacts have 
direct or indirect implications for local commu-
nities where events are held. These include so-
cial, economic and environmental dimensions. 

Residents’ involvement in and perception 
of sport events are infl uenced by the extent to 
which individuals either benefi t from or are in-
terested in the specifi c event taking place with-
in their locality. The main ways in which locals 
interact with an event are as participants, spec-
tators, volunteers or having income generating 
activities linked to the event or the tourism 
industry. The latter includes jobs created by 
the event or event-related industries/sectors. 
Members of the host community who have busi-
nesses or employment interests in the tourism 
sector will generally be more positive towards 
tourism because the benefi ts outweigh costs 
associated with increased tourist activity.16 On 
the other hand, residents who are not involved 
in tourism will not derive any substantial ben-
efi ts from the event activity, and will be more 
inclined to hold negative perceptions.17

There have been a few studies that have ex-
amined residents’ perceptions of sport events. 
Most of the studies that have been conducted 
tend to focus on major sporting events, for ex-
ample, Ritchie and Lyons examined residents’ 
attitudes towards various aspects of hosting of 
the 1988 Olympic Winter Games and their lev-
els of awareness of previous Game sites.18 Their 
results showed that the majority of Calgary 
residents were aware that they would be the 
host city of the 1988 Winter Olympic Games 
and showed a high tendency to forget previous 
Game sites.

Soutar and McLeod examined differences 
in residents’ perceptions on the impact of the 
America’s Cup prior to, during, and following 
the completion of the event.19 They used 14 
items to compare residents’ responses towards 
the event’s impact and identifi ed the dimensions 
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of economic impact and physical congestion 
as factors affecting residents’ perceptions. 
Respondents showed a low-level of perception 
of physical congestion one year before the event 
was started. However, a year after the event 
was held the perceptions of the respondents 
was different as they realised a positive change 
in their living conditions. They concluded that 
the America’s Cup had a positive infl uence on 
the living condition of the host city. 

Additional research on residents’ percep-
tions of events is that of Deccio and Baloglu on 
non-host community residents’ reactions to the 
2002 Winter Olympics.20 This research assessed 
the spill-over impacts on neighbouring loca-
tions that did not host the event. The fi ndings 
show that although some residents perceived 
that the Olympics would bring opportunities, 
most did not anticipate any local direct infl u-
ence by the event. As an aside, those residents 
who are environmentally conscious did not 
support the Olympics, while those who are eco-
nomically dependent on tourism and those who 
participate in outdoor activities did. 

Kim and Petrick’s study on residents’ percep-
tions on the impact of the FIFA 2002 World Cup 
in Seoul, one of the host cities, entailed a factor 
analysis of 22 positive and 8 negative impact 
items.21 The positive impact items included: 
tourism resource development and urban re-
vitalisation, image enhancement and consoli-
dation, economic benefi ts, interest in foreign 
countries or their cultures, and tourism infra-
structure development. The negative impact 
items included: negative economic perspective, 
disorder and confl icts, traffi c problems and con-
gestion. The results of their study indicate that 
attitudes towards the event are likely to change 
with the passage of time. 

Kim et al examined South Korean residents’ 
perceptions of the impact of the 2002 World 
Cup on their communities before and after the 

event.22 Signifi cant differences were found in 
several aspects, including the benefi ts of cul-
tural exchange, social problems, economic ben-
efi ts, natural resources, cultural development, 
traffi c congestion, pollution, price increase, and 
construction costs. In relation to actual fi ndings 
(with the exception of unsatisfactory economic 
gains), most South Koreans who were inter-
viewed perceived the World Cup as successful. 

Ohmann et al’s study examined the per-
ceived social impact of the 2006 Football World 
Cup on Munich residents.23 They used a multi-
stage random sampling approach to select 180 
Munich residents (132 agreed to participate in 
the study). In general, the residents listed bene-
fi ts, especially in relation to urban regeneration, 
increased sense of security, positive fan behav-
iour and the general atmosphere surrounding 
the event. However, some of the respondents 
listed negative consequences such as increased 
crime, prostitution, and displacement of local 
residents. 

Badly managed events can also have sig-
nifi cant effects on the social life and structure 
of communities.24 These could include loss of 
amenities owing to noise or crowds, resentment 
of inequitable distribution of costs and benefi ts, 
and infl ation of goods and services that can up-
set housing markets and impacts most severely 
on low-income groups. As indicated earlier, 
event organisers and researchers tend to neglect 
the social and environmental impacts of events, 
focusing primarily on economic and destination 
profi ling aspects. This may be attributed to the 
fact that the social and environmental impacts 
and concerns are often diffi cult to measure. 
However, it is imperative that event organisers 
consider all stakeholders and balance the needs 
and concerns of often competing interests. In 
particular, the needs of visitors, the host com-
munity and the environmental integrity of the 
place itself should be given due consideration. 
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The ability to do this effectively and equitably 
will ensure that the event is supported and that 
sustainability is centralised.

Crompton and Ap indicate that without resi-
dent and local business support, several sanc-
tions may be imposed by the community, which 
include:25

loss of local support for the organisation  ●

and authorities which promote the event
an unwillingness to work at the event or in  ●

the tourism industry
lack of enthusiasm in promoting the event  ●

by word of mouth
hostility to visitors manifested in overcharg- ●

ing, rudeness and indifference.

The studies cited above reveal that the main con-
sequences of sport events on residents include 
disruption in daily schedules, traffi c conges-
tion and crowding, crime, trespassing, litter and 
noise pollution. The main benefi ts are economic 
opportunities, prospects for social interaction, 
infrastructural development and entertainment. 

Background to the Berg 
River Canoe Marathon

The purpose of this article is to assess resi-
dents’ perceptions of community involvement 
and economic benefi ts of the Isuzu Berg River 
Canoe marathon. Since its inception in 1961 
this event has been attracting many partici-
pants from outside and within South Africa. It 
takes place annually in the middle of the winter 
season in the Western Cape (early July). It starts 
at Market Square, Paarl (about one hour’s drive 
on the N1 National Road from Cape Town) and 
ends at the river mouth in Port Owen in Velddrif 
(200 km north of Cape Town).

To promote the growth of tourism and sport 
in the Western Cape province, the Department 

of Cultural Affairs and Sport has been working 
in close collaboration with Cape Town Routes 
Unlimited (CTRU), which is responsible for mar-
keting the Western Cape Province as a tourist 
destination to both domestic and international 
tourists.26 The department wants to encour-
age sport activities as part of cultural festivals 
and to strengthen the links between culture 
and sport, thereby adding value to the events. 
To support the department’s vision of promot-
ing sport it was important to investigate the 
perceptions of residents who reside in the area 
where these events are hosted.

Valuable information on the Berg River 
Canoe Marathon was gained during an inter-
view with André Collins.27 As he explained, 
there are six major canoeing marathons that 
take place in South Africa annually, of which 
the Berg River Canoe Marathon is one of the 
most strenuous and challenging. It is a test 
of ultra fi tness, determination and skill that 
pushes both paddler and back-up team to the 
limit. The event is divided into four days with 
each day covering an average of 50 km, with 
a total distance of 208 km. Due to the width 
of the river, the number of entries cannot ex-
ceed 350 paddlers. Unfortunately a constant 
drought has caused a reduction in the water 
level and has affected canoeing as a sport in 
the Western Cape. As a result, the number of 
paddlers has been fl uctuating, with 2004 hav-
ing only 190 participants, whereas in 2005 the 
number of entries rose to 207. This could also 
have been because of good weather conditions 
and the fact that there has been an improve-
ment in the organisation and service quality 
of the event. The more participants the event 
draws, the more spectators there are to watch 
the paddlers.

Although the Berg River Canoe Marathon is 
included in the Western Cape events calendar 
as a major event, it still lacks wider recognition 
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in comparison to other major sporting events 
such as the Pick ’n Pay Argus Cycle Tour and 
Old Mutual Two Oceans Marathon. Morgan 
notes that despite canoeing not being one of the 
big name sports in South Africa, it has enjoyed 
good growth in the fi rst ten years of the coun-
try’s democracy and is well positioned to make 
a big impact.28 The Berg River Canoe Marathon 
has media coverage in local and regional news-
papers as well as on several websites.

Methodology

This article investigates residents’ perceptions 
of the 2005 Isuzu Berg River Canoe Marathon 
with regard to community involvement and 
economic benefi ts of the event. Two hundred 
resident surveys were conducted. Given the ge-
ographical spread of the event, the method of 
sampling adopted was a stratifi ed convenience 
sampling approach, based on fi ve locations. 
These locations were selected to ensure a range 
of views from the starting point to the fi nishing 
point with residents living within 2 km from 
the marathon route. The fi ve locations chosen 
are also the main viewing points for the event 
(Table 2). At the viewing points spectators usu-
ally had a picnic or a braai (barbeque). 

Face-to-face interviews were completed at 
selected residences with an adult member of 
the chosen household. This method potential-
ly offers the best response rate because it al-
lows for development of rapport between the 
interviewer and the respondent. Additionally, 
errors are reduced because the researcher can 
explain issues if necessary and ensure that all 
questions are asked. The researcher can also 
collect additional information via observation 
and solicit supplementary comments from the 
respondent. The questionnaires were tested 
during the ‘Red Bull Big Waves Africa’ event in 

the Cape metropolitan area. This provided the 
researcher with an opportunity to restructure 
some of the ambiguous questions.

Two hundred questionnaires were distrib-
uted among 16 fi eldworkers a week after the 
event. This research was part of a broader 
study entitled ‘A Comparative Study of Sport 
Events in the Western Cape and KwaZulu-
Natal.’ The survey period was designated to 
cover a period of three days because of the 
long distance from one location to the other. 
A stratifi ed convenience sampling method was 
adopted. 

In order to obtain the 200 questionnaires 
required for the study, 450 residents were ap-
proached, of which 250 individuals declined to 
be interviewed. Thus, the response rate was 
44.4%. The low response rate is one of the limi-
tations of the study. The intention was to go 
to every fi fth house (starting from homes lo-
cated closest to the viewing points) but when 
there was no response, the fi eldworker moved 
to the next house. In houses where there was 
no resident at home, no attempt was made to 
return as there was no guarantee that the res-
ident would be at home again since no prior 
arrangements were made. Data was analysed 
using Statistical Packages for Social Sciences 
(SPSS) software. 

Table 2  Number of Questionnaires 
Completed in Each Location

Location Frequency Percentage

Paarl City Centre 32 16

Drakenstein East 38 19

Lady Loch (Wellington ) 30 15

Hermon (Piet Abraham) 33 16.5

Velddrif 67 33.5

Total 200 100
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Data Analysis

Gender
In terms of gender of the respondents, 50.3% 
were female while 49.7% were male. 

Race
With regard to historical race classifi cation, 
51.3% were Coloured, 40.7% were White and 
8% were African. From the above results the 
high number of Coloured respondents could 
be based on the fact that the area where the 
event takes place is predominantly Coloured 
as revealed in 2001 population census with 
Coloureds making up 64% of the population 
while Africans were 21% and Whites made 
up 15% of the population of the Drakenstein 
area.29 When compared to the population 
spread in the area, it is clear that the White 
residents were over-represented. This was as 
result of the fact that most of the African resi-
dential areas were out of the two kilometres’ 
radius and thus few Africans were included in 
the sample.

Age 
The age of respondents interviewed ranged 
from 20 years to over 70 years.  Based on the 
results, three groups were prominent: 21–30 
years (17.5%), 31–40 years (24.5%) and 41–50 
years (23%). These groups comprised 65% of the 
respondents. The average age of the respond-
ents was calculated as 21 years. 

Educational Qualifi cations
In terms of educational qualifi cations, results 
indicate that 38% of the sampled population 
completed secondary school, followed by 29.5% 
who completed primary and 15.6% with a cer-
tifi cate/diploma. Some of the respondents had 
postgraduate (six per cent) and undergraduate 
(four per cent) degrees while six per cent had 

partial primary education and one per cent had 
no formal education.

Household Income
In terms of household income, the range was 
widespread from low to middle income levels 
with an average income of R2 000. Twenty-four 
percent of the respondents indicated that they 
do not earn any income, others indicated that 
they earn more than R12 000 per month. 

Event Attendance 
Despite the respondents residing in close prox-
imity to the event location, only 37% of them 
attended the event. Among those who did 
not attend the event (63%), the main reasons 
forwarded were that they: did not have time 
(20.5%), did not want to go (14.5%) and were at 
work (12.5%). However, 64% of the respondents 
also stated that they had previously attended 
the event. It also emerged during discussions 
with some of the respondents that if people do 
not have knowledge of the sport they will not 
fi nd it exciting. This implies that if informa-
tion was disseminated among the residents 
regarding the performance of the paddlers and 
when they are likely to arrive at the different 
locations (they arrive in sequence, according to 
their performance), this may have increased lo-
cal resident viewership. 

Perceptions With Regard to Involvement 
and Economic Benefi ts
In order to determine the perceptions and atti-
tudes of the respondents a series of questions 
were asked on how the event affects their per-
sonal quality of life and the community in gen-
eral. The following options were available as 
responses: 

Strongly disagree = SD ●

Disagree = D ●

Neutral = N ●
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Agree =A ●

Strongly agree = SA ●

No Response = NR. ●

Almost half of the respondents (50.5%) strong-
ly disagreed and disagreed that the locals are 
involved in the planning and management of 
the event (Table 3). Fewer respondents (27.5%) 
agreed or strongly agreed with this statement. 
These results show that most of the respond-
ents felt that locals were not consulted and in-
cluded in the planning and management of the 
event. This can lead to lack of support for the 
event in subsequent years. 

To determine the perceptions of residents 
based on the economic benefi ts of the event to 
the community, respondents were asked if the 
event is good for the economy since it creates 
jobs and increases economic activity (Table 3). 
Results indicate that half of the respondents 
strongly agreed or agreed that the event creates 
jobs and increases economic activity while 31.5% 
of the sample strongly disagreed or disagreed 
that the event is associated with job creation and 
increases in business turnover. These results are 
consistent with those of previous studies cited in 
earlier sections that suggest that some residents 
are likely to view tourism as a tool that reduces 
unemployment by creating new employment op-
portunities, bringing in new businesses and cre-
ating new investment opportunities, especially 
for locals and small businesses. 

To ascertain the direct benefi ts of the event 
to the residents it was necessary to fi nd out if 
the respondent or any member of his/her fam-
ily has ever worked in the event, either on a 
paid or voluntary capacity. Results indicate 
that 14% of the respondents indicated that they 
or any member of their family have worked in 
the event. When asked whether the respondent 
and/or any member of the respondent’s family 
has ever owned a business that they think is 

positively affected by the event, results indicate 
that only 9% of the respondents replied in the 
affi rmative while the vast majority (91%) stated 
that they had never owned or operated a busi-
ness that is linked to the event. These results 
show that the majority of the respondents and 
their families derive no direct economic benefi ts 
from the event.

To determine the perceived benefi ts of the 
event to the community, the respondents were 
asked if the community benefi ted directly from 
the event (Table 3). The results indicate that 
41% of the respondents strongly disagreed or 
disagreed while 35% strongly agreed or agreed 
that the event benefi ted the community in one 
way or the other. 

The above descriptive statistic is consistent 
with the assertion that communities may have 
mixed feelings when it comes to community 
benefi ts as those who benefi t from tourism will 
be in support of the development because of the 
benefi t they receive and those who have no at-
tachment with tourism will oppose the devel-
opment.30 In terms of fi nding out whether only 
a few members in the community benefi t from 
the event and also if the event increases social 
inequality in the area, results indicate that 
37.5% of respondents strongly disagreed or dis-
agreed with the statement while 45.5% strongly 
agreed or agreed that the event benefi ted only 
a few individuals in the community. It can be 
concluded that the benefi ts of the event are not 
perceived to be widespread as respondents gen-
erally feel that only a few individuals within 
the community reap the benefi ts associated 
with the event.

In terms of entertainment value, the results 
indicate that 77.5% of the respondents strongly 
agreed or agreed that the event provided an op-
portunity to attend an interesting event, that 
the event provided an opportunity to have fun 
with family and friends (81.5%) and that the 
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event increases entertainment opportunities 
for locals and opportunity to meet new people 
(74%). The fi ndings indicate that the social im-
plications of events include creating better so-
cial interaction and helping develop community 
cohesion.31 The fi ndings support Allen et al’s as-
sertion that local communities often value the 
‘feel good’ aspects of events and are prepared to 
be temporarily inconvenienced.32

A pertinent issue that emerged, however, was 
the relationship between the event organisers 
and private property owners in the area. There 
is lack of cordial relationship between the organ-
isers and a few private property owners whose 
farms are used as the viewing points during the 
event. The owner of one of the farms actually 
asked spectators to leave his premises, stating 
that his property had been severely damaged 

Table 3 Community Involvement (in %) (N=200)

NR N SD D A SA

Involvement in planning and management of event

Ordinary residents get a say in the 
planning and management of the event

1 21 31 19.5 15 12.5

Economic benefi ts

The event is good for the economy 
since it creates jobs

0.5 18 14 17.5 30.5 19.5

The event is good for local 
businesses (increases turnover)

1 12.5 13.5 13.5 30.5 29

Community benefi ts

The community benefi ted 
directly from the event

0.5 21.5 19.5 23.5 18 17

Only some members of the community 
benefi ted from the event/event 
increases social inequality

0.5 16.5 11 26.5 23 22.5

Event as entertainment

The event provided an opportunity to attend an 
interesting event

0.5 4 7.5 10.5 42.5 35

The event provided an opportunity 
to have fun with 
family and friends

0.5 4.5 5 8.5 44.5 37

The event provided an opportunity 
to meet new people

0.5 8 7 10 40.5 34

Disruption of local residents’ lives

The event disrupted the lives of 
the local residents and 
created inconvenience 

0.5 43 34 9 7 6.5

The event caused traffi c 
congestion and parking 
diffi culties 

1.5 33.5 33 10.5 12.5 9

The event created excessive noise 1 39.5 40.5 7 7 5

The event increased crime 0.5 43 38.5 10 6.5 1.5
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during the 2004 marathon, and that the organis-
ers had no right to assign his farm as a viewing-
point without consulting him fi rst.

On the whole, respondents did not view the 
marathon as a disruptive event – 77% strongly 
disagreed or disagreed with the statement that 
the event disrupts the lives of local residents 
and creates inconvenience. Furthermore, most 
respondents strongly disagreed or disagreed 
with the statements that the event caused traf-
fi c congestion and parking diffi culties (66.5%), 
that the event created excessive noise (80%) and 
that the event was associated with an increase 
in crime (81.5%). The results indicate that these 
key aspects that often result in the disruption 
of the lives of local residents when sport events 
are held in the community are well managed by 
the event organisers. 

In addition, respondents were asked about 
their overall attitudes to the continuation of the 
event. Firstly, they were asked whether or not 
they were happy for the event to continue and 
secondly, whether they wanted it to continue 
in its current location or some other location. 
The results indicate that 96.5% respondents in 
all the locations were in favour of keeping the 
event in its current location and all respondents 
were happy for the event to continue, even those 
who agreed with statements that the event dis-
rupted their lives. There is therefore high level 
of support among the residents for the event to 
be hosted in the area. 

Conclusion and Recommendations

This article contributes to the development of 
appropriate and sustainable sport event tour-
ism strategies by focusing on the host com-
munity as an important stakeholder. It asserts 
that integrating local community aspirations 
and concerns in the planning, management and 

implementation of sport tourism events (espe-
cially those which traverse large geographical 
areas such as the canoe marathon) will assist 
with promoting sports and the Western Cape as 
‘The Cape of Great Events.’ For the communities 
specifi cally, the event can be an opportunity to 
create sustainable local jobs, enhance voluntar-
ism and skills development, as well as contrib-
ute towards social cohesion and interaction. 

It is obvious that if local residents have neg-
ative perceptions of the event this might have 
negative implications for its commercial suc-
cess and its contribution to the destination’s 
attractiveness.33 If local residents perceive their 
quality of life to be lower due to the impact of 
an event, this may affect their interactions with 
tourists, reduce support for advocates of tour-
ism development, reduce favourable word of 
mouth promotion, and perhaps even result in 
protest and legal action.34

The results indicate that much needs to be 
done in order for the community to actually 
reap the benefi ts accompanied with hosting an 
event of this nature. For example, 86% of the re-
spondents have never worked either voluntarily 
or in a paid capacity. Also, 91% of the respond-
ents indicated that neither they nor members of 
their family have worked or owned a business 
that they think have been positively affected by 
the event since its inception. The results also 
indicate that there is low level of community 
involvement in the planning and management 
of the event. 

In relation to the fi ndings, recommendations 
for future events include taking steps to in-
crease community participation in the planning 
and management of the event. There should be 
some sort of consultative process to ensure that 
the locals have a say in the planning and man-
agement of the event as this could provide the 
space to discuss developing better strategies for 
leveraging community benefi ts for the residents 
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who live within the vicinity of the event areas. 
Specifi cally, residents should be informed of 
event activities, opportunities and potential 
consequences. For example, the event organis-
ers could consider workshops to ensure com-
munity participation and feedback. 

There should be mutual understanding 
between the event organisers and residents 
whose private property are used during the 
event. The owners of such property should be 
well informed, and the event organisers need to 
ensure that private property as well as commu-
nity resources and facilities are respected and 
maintained during the event. 

The local residents can be regarded as the 
internal customers of the event. Therefore, 
some form of internal marketing may be useful 
in achieving higher levels of satisfaction within 
the community. There should also be other en-
tertainment activities to accompany the event 
so that the local residents will feel the impact 
of the event in the area. For example, at the var-
ious stopping points for each day there could be 
children’s activities and stalls.

Several studies highlight that events (in-
cluding sport events) provide an opportunity 
for local communities to assert and share their 
culture. Many events have the social benefi t of 
improving social ties and providing an oppor-
tunity for the community to demonstrate that 
it can pull people together for a greater good.35 
These events provide an opportunity to build 
community cohesion and identity as well as 
provide a chance for community members to 
share experiences and engage with each other 
and visitors. Thus, events should provide the 
opportunity for locals to celebrate their unique 
cultures and enable ways for the community to 
leverage from benefi ts associated with an event 
being hosted in the location. An important as-
pect of this is to create activities or prospects 
with a local member to interact with visitors. 
Currently, these benefi ts are not being realised 
by communities residing adjacent to the mara-
thon route. It is imperative that event organis-
ers re-examine plans and activities associated 
with the event to ensure that community lega-
cies are derived from the hosting of the event. 
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